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The article is devoted to the formation of a common language of communication of the Russian Germans in a foreign language
environment. The creation of a national school within the territory of the Volga German colonies played an important role
in this process. The school system prevailing in the second half of the XIX century in the Volga Germans, contributed to the in-
troduction of vocabulary and morphological forms of literary language into colonists* dialects.
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Ilenaroruyeckue HAyKu

B cmamve ob6ocnogvisaemcs akmyaibHOCmMb MEMAMUKU U PACCMAMPUBAEMC MEMOOUKA NOO20MOBKU K POLe8olU
uepe Ha au2aulickom A3vike «Pexnama eocmunuyvly, onucvieaemcs cucmema noo20moeUMENbHbIX YIPAHCHEHUU.
Ocoboe guumanue yoeusiemcs ynpajiCHeHusim Ha Onucanue cxem u ouazpamm. laiomes obpasey ueposoil cumyayuu
U B03MOJICHbIE POTU YUACTIHUKOB USPbl.

Kniouesvie cnosa u qbpa3bz: HWHOA3bIYHAsA KOMMYHHUKATUBHAsA KOMIICTCHIUA; POJICBAA UI'PA; TPOU3BOACTBECHHOC CO-
BCIIAHHUE,; OMMUCAHUEC CXEM U AHUArpaMM; HHANBUAYAJIBHOC POJICBOC 3aJaHUC.

MarBeeBa Haraubsi BukTopoBHa, K. nes. H.
Mockogckuii 2ocydapcmeeHHblL YHUgepcument nymeil coooujerus
matveevanv@mail.ru

METO/IUKA IMOJArOTOBKH U MIPOBEJIEHU S POJIEBOI UT'PbI
HA AHTJIMICKOM SI3BIKE «PEKJIAMA TOCTHUHHALBI»®

PoneBas urpa Ha 3aHATHH MO0 WHOCTPAHHOMY SI3BIKY TPAJMIIMOHHO PAacCMaTPHBAETCs Kak (popMa OpraHu3aluu
KOJIJIEKTUBHOW y4eOHON AeATeNbHOCTH Ha YPOKE MHOCTPAHHOTO SI3BIKA, IMPEIyCMaTpUBAIOIIas pacHpeieieHue CTy-
JICHTOB T10 POJISIM M MMEIoIIas CBOeH 1enbio (popMHUpOBaHUE M PA3BUTHE PEUYEBBIX HABBIKOB M YMEHHH B YCIIOBHUSIX,
MaKCHMaJIbHO OJM3KHMX K YCIOBHAM peanbHoro odmenus [1]. OddexTHBHOCTE MCIONB30BaHNS POJIEBBIX MIP JUISL
(hopMUpPOBaHUS MHOS3BIYHOW KOMMYHUKAaTUBHOM KOMIIETEHIIMN CTYACHTOB J0Ka3aHa W npusHaeTcs DenepanbHBIMU
TOCY/IapCTBEHHBIMHU CTaHIApTaMHU NPO(ECCHOHATBHOTO 00pa30BaHMsl, KOTOPbIE TPEOYIOT IIMPOKOTO HCIIOIB30BAHUS
B y4eOHOM TpoIiecce aKTUBHBIX METOI0B OOYUCHHS, B TOM YHCIIE U POJIeBbIX Urp. OHAKO METOHMKA MOJITOTOBKH U
MIPOBEICHUS POJIEBBIX MI'P MPOJOIDKACT pa3BUBAThCs. COBEPIICHCTBYETCS CUCTEMA YIIPAKHEHNH, HEOOXOAMMBIX IS
ITOJITOTOBKU K TOM WIJIM WHOW POJIEBOH MTpe, B KOTOPYIO BHEAPSIOTCS HOBBIE HH(POPMAITMOHHBIE M KOMMYHHKAIHOH-
HBIE TEXHOJIOTHH, OOHOBIIIETCA TEMATHKA POJIEBBIX UTP JJIS Pa3IHMYHBIX CIEIMATbHOCTEH M HAIPaBICHUH ITOATOTOB-
KM CTYAEHTOB. BBIOOp aKkTyaabHOI M MHTEPECHON TEMBI POJIEBOM MIPHI — OIMH M3 METOIOB 00ECTICUYCHNST MOTHBAIINI
CTYACHTOB K U3y9YCHUIO HHOCTPAHHOTO s3bIka. OIHOM M3 TaKKUX TeM, 10 HAIlleMy MHEHHIO, aBJsieTcs «Pekmamay.

Lens naHHOM pabOTH — 0OOCHOBATH AKTYaJIbHOCTH IMPOBEICHHS POJIEBOH MTPHI IO TeMe «Pexiama» co cTyaeH-
TaMH, 00yJaIOIMMHKCS 110 HANPaBJICHUSAM MOArOTOBKU «Typu3m» u «[ OCTHHHUYHOE /€110, ¥ MPEICTaBUTh METOH-
Ky MOATOTOBKH U IPOBEJEHUS TAKOU UTPBHI.

Ha nam B3m1s71, akTyallbHOCTh J@HHOW TE€MbI 00YCIIOBJICHA, C OJJHOW CTOPOHBI, TEM, YTO IUIAHUPOBAHUE PEKJIaM-
HBIX KaMIIaHUH — 00CYXKJIeHIE 1 BBIOOP CPEACTB U METOJIOB PEKJIAMBI B PAMKaX YCTAHOBJIEHHOTO PEKIIAMHOTO OIO/IKe-
Ta — BXOJMT B KPYT' JOJDKHOCTHBIX 00sI3aHHOCTEH MEHEPKEPOB BBICILIETO 3BEHA, HE3aBUCUMO OT c(hephl ACATEIHLHOCTH
TIPEIPHATHS WM OpraHu3aiyy. JlaHHas poseBas UIpa, Kak ¥ MHOTHE JPYTHe, CITYXKHT Lenn (JOPMHUPOBAHUSI KOMMY-
HUKATHBHON KOMIETEHIMH OyIyIIMX YIPAaBJICHIEB, B TOM YHCIE W YIPABICHIEB B cepe TypusMa M FOCTHHHYHOM

© Margeesa H. B., 2015
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JeATEeNIbHOCTH, OOJbIasi 4acTh paboyero BPEMEHH KOTOPBIX MPOXOJUTCS MMEHHO Ha MPOLECCHl KOMMYHHKAIlUH:
MIPOBEJICHUE COBEIAHUH, IEPETOBOPOB, B X0/1€ KOTOPHIX BHIPA0ATHIBAIOTCS YIIPABICHYECKUE PEIICHHS.

U. A. Mopo3oBa yTBEep)KIaeT, 9TO Pa3BUTHE PEKIAMBI IIPOIII0 MHOXKECTBO HCTOPHUECKUX ATAIIOB, U TIOITOMY €€
MOJKHO pPaccMaTpUBATh HE MPOCTO KaK MapKETHHTOBBIA MEXaHM3M, CIIOCO0 MH(MOPMHUPOBAHUS OOIIECTBA O TOBape
WM YCIIyTe, a KaK KOHIICTIT, KOMIUICKCHBIH 1 MHOTOYPOBHEBBIH (heHOMeH. JlaHHBIN (peHOMEH BKITIOYaeT B ceOs pas-
JUYHBIC TIOAXOABI M MHTEPIPETANU: OT PACCMOTPEHHUS PEKIaMbl B CAMOM 0OIIeM BHJE KaK HEOThEMJIEMOH dacTu
COBPEMEHHOM KyJbTYpHI (€e 1ene, GYHKIUH, BUA0B, a TAKKEe HOCUTEJICH) 10 aHAJIN3a KOHKPETHBIX PEKJIAMHBIX CO-
0OIIeHNH, UX TEKCTOBOTO M WILTFOCTPATHBHOTO COEpKaHMA. PexiraMy MOKHO paccMaTpUBATh C Pa3IMYHBIX CTOPOH:
KaK CaMOCTOSTENbHBIN MPOXYKT; KaK MEXaHU3M MNPOJBIDKEHUSI TOBApPOB M YCIYT; Kak OW3HEC, CHOCOOCTBYIOIINIT
SKOHOMHUYECKOMY pa3BUTHIO U IpupocTy BBII; kak yacTb cOBpeMEHHOM KyNbTyphl U HCKYCCTBA; Kak CPEACTBO, IpU
TIOMOIIM KOTOpOro (hOPMHUPYETCS] MUPOBO33PEHUE U MTOBEJCHUE YesloBeka U obmiecTBa B 1enoM [10, c. 39]. Bropoit
acreKT B 000CHOBAaHHMHU aKTYaJIbHOCTH peKJIaMbl KaK TEMbI POJICBOM UIPbI 3aK/II0YaeTCS MMEHHO B TOM, YTO B XOJ€
JaHHOM UTPBI Y CTYJACHTOB (POPMHUpYETCS IPEJICTAaBICHHE O peKiIaMe Kak 0 MpodeCCHOHATBHO 3HAYNMOM KOHIIENTE.

TBopueckre HaXOKH CIIEHUAIICTOB B 00JIACTH PEKJIaMbl ITOCTOSIHHO MPHUBJICKAIOT BHUMaHHE CaMOoi IIMPOKOH o01ie-
ctBeHHoCcTH. Hanpumep, B padotax E. E. MenbmukoBoii [6], E. B. Munrazosoii [7], FO. B. TTonosoii [12], /1. C. CkHape-
Ba [15], H. I1. CoGosreBoii [16], 3. K. Xaderrykooii [18; 19] paccmaTpuBaroTcss M aHAIM3UPYIOTCS S3BIKOBBIC 0COOSHHO-
CTH Pa3iIIYHBIX THIIOB PEKJIAMHOTO IHCKypca. BOMPOCH MCHXOIOrHYecKOTo BIVMSHI PEKJIaMBI HA MOTPEOUTENS, OTpa-
JKEHHE B PeKJIaMe HAIIMOHAJBHBIX IIEHHOCTEH, POJb PeKIaMbl B (HOPMUPOBAHUH HOBBIX COLMAIBHBIX CTEPEOTHUIIOB Pac-
cMmarpuBarotcs B paborax H. I'. Bapa [3], A. A. T'ycekoBoii [4], A. B. Ksoukuna [5], I'. A. Mupommwnyenko [8; 9],
C. B. Ycogoii [17], JI. A. FOmxoBoii [20]. Odens uaTepecHs! padoThl U. I'. Tlpanrumemmm [13], M. A. CumoHeHko [ 14],
B. C. I1aBnogoii [11], mocesiiieHHbIe BOIPOCaM HUCTIOIb30BAaHMS U 3BOJIOLNH HOCUTEINICH peKIaMBbl.

Beipa3zurenbHble cpeicTBa PEKIaMHBIX COOOLICHUIT 00CYKIal0TCsI U B CTY/ACHUECKOI cpee.

Pexnama TypUCTHYECKUX M TOCTHHHUYHBIX YCIYT BHOCUT CBOHW BKJaJ B ()OPMHUPOBAHUE CTEPEOTHUIIA YCIEUIHOTO
YeNoBeKa, KOTOPHIH He TOIBKO MHOTO U MPOTYKTUBHO pabOTaeT, HO M BeAET aKTUBHBIM 00pa3 jKU3HHU, 3aHUMAaeTcs
CIIOPTOM M MHOT'O IIyTELIECTBYET, PAaCIIUpPsisi KPYro30p U MOJIydasi HOBBIE BIICUATIICHHUS U OIIBIT.

. JI. bum otMedana HeoOXOAMMOCTE M BAYKHOCTD BBIZICIICHNUS Ha KaXKIOM dTare o0ydeHHus TOMUHHUPYIOMICH 1e-
SITEIBHOCTHOW HJIeH, 00SCIIeYMBAIONICH MOTHBAIMIO YUCHHS W BBIXOA B IPYTHC BHUIBI ACATSIHHOCTH, CBI3aHHON
C MHOCTPAHHBIM SI3BIKOM, — T€ KOJUIGKTHBHBIC TBOPUYECKHE Jea, KOTOphle oOydarommuecss OyayT nenaTh ¢ WHTepe-
coM, yBJIe4deHHO [2]. Y4acTBys B poieBoii Urpe mo TeMe «Pekinamay, CTyAeHTH MOTYT BEIPAa3UTh HA HHOCTPAHHOM
SI3BIKE CBOM MBICTIH 110 TaHHOMY WHTEPECHOMY Borpocy. He MeHee IIeHHO, 9TO B pe3ylbTaTe MPOBEACHUS TaKOH po-
JICBOW WTPBHI CTYAEHTHI CMOTYT HCHBITATh CBOM CHJIBI B CO3JAHWH COOCTBEHHOTO PEKIAMHOTO MPOAYKTa, OyIb TO
IUIAKaT, peKJIaMHasi CTaTbhsl, 0030p, pEKOMEHJaLlUsl WIIA BUJEOPOJIHK.

OmnuiieM METOIMKY TOATOTOBKH M MPOBEAEHUS POJIEBON UIPhI IO TeMe «PekiamMa roCTHHMIBD) ¢ OaKkalaBpaMu,
00y4aroIMMHKCS 110 HANPaBJICHUSIM MOAroToBkH «I'ocTUHHYHOE Nesio» U «Typu3m» B MOCKOBCKOM TOCYJapCTBEH-
HOM YHUBEPCHUTETE MyTel COOOIIeHUsI.

IIpu MOATOTOBKE K POJIEBOI HIpe CTYACHUYECKYIO TPYIITY CIeAyeT pa3feluTh Ha TPH MOATPYIIIIbI, KaXI0i U3 Ko-
TOPBIX MpPEJIaraeTcsi HOJArOTOBUTHCA K MPOU3BOJICTBEHHOMY COBELIAHMIO MEHEPKEPOB TOCTHHHMIIBI (OTETIS), B XO/€
KOTOPOTO HEOOXOIUMO OOCYAUTH PEKIAMHYIO KaMIIAHHIO JJISi OJHOTO W3 OTEJeH: KPYMHOTO OTENs IS BBICIIETO
KJlacca OO0IIeCTBa, CETEBOTO OTENS W MaJCHBKOH MPOBUHIMATHHON TOCTHHULBL MrpoBas menb — BEIOOP CPEACTB U
METOJIOB PeKJIaMbl M TTOJTOTOBKA OJTHOTO M3 BHIOB PEKJIAMHOTO COOOIICHUS.

[MoxroToBka K poJIeBOI Urpe HAYMHACTCS C BBEACHUS JIGKCHIECKOT0 MUHIUMYMa 10 TeMe «Pekiamay, BBITIOTHE-
HUS JIEKCUYECKUX YIIPAKHEHHUH, TAKUX KaK: «3al0HATE MPOITyCKH B TIPEAJIOKCHIH HYKHBIMH clIoBaMu», «CooTHe-
CUTE TEPMUH U €ro onpeneseHney, «Pa3aenure ciioBa Ha TEMaTHYECKUE TPYTIITBD.

IIpenmeToM pekamMbl B TOCTHHHYHOM JENe SIBISTCS TOCTUHWYHBIN MPOYKT: BapHaHTHI MPOXKUBAHUSA, NMUTAHMS,
MIPOBEICHUS JOCYTa, CIIOCOOBI MHPOPMHUPOBAHMUS KIIMEHTA U IPYTUE YCIIYTH, IPEIOCTABIsIEMble TOCTHHHUIIECH WIIN OTENIEM.
Orep WM TOCTHHMITA PA3HBIX TUIIOB UMEIOT CBOM TOCTUHWYHBIN NMPOIYKT, U LieJIeBbIE TPYIIIHI €ro noTpedurenei 6yayT
paznuunbl. [l MHGOPMHUPOBaHHMS LENEBBIX TPYIIT OTEIN MCIHOJB3YIOT Pa3Hble CPECTBA peKiiaMbl. MBI MonaraeM, 4to
pazo0paTbest B MHOr000pa3n# rOCTHHUYHBIX MPOJYKTOB M CPEICTB PEKIIaMbl TIOMOXKET paboTa CO CTPYKTYPHOH CXEMOiA,
HAarJISIHO WILTIOCTPUPYIOLIEH CTPYKTYpY TOCTUHUYHOTO NPOJYKTa, YHKIMH 1 CPeACTBa pekiaambl (PucyHok 1).

Crenyromyii mar 1mpu rmoJIroToBKe K pojeBOH MIpe — N3ydeHUE U TPEHHPOBKA PEUEBBIX KIMIIE, HEOOXOANMBIX
JUISL Y4acTHs B JISJIOBOM COBELIAHUH U BBITIOJIHEHNE YIPAKHEHUH JUIs IPEIBApUTEIBHOI0 O0CYKACHHSI TEMbI — aHa-
JIN3 JaHHBIX COLIUOJIOTMUECKUX ONPOCOB O CTENEHU YAOBIETBOPEHHOCTH FOCTEN yCIIyraMu OTes.

B xo0J1€ MOArOTOBKY M NPOBEJCHUSI POJICBOIT UTPHI CTY/IEHTaM HE0OXO MO OBJIaJe€Th YMEHUEM OITUCHIBATH CXEMBI
n guarpamMMbl. OTMETHM, YTO JaHHOMY BUy paOOTHI yAENseTcs 3HaYNTeIbHOE BHUMaHHE B COBPEMEHHBIX 3apyOexk-
HBIX Y4e€OHBIX MOCOOWSIX IO aHTIMMCKOMY SI3bIKY, Hampumep, Profile. Intermediate (Jon Naunton, OUP, 2006),
English for International Tourism. Intermediate (Strutt P., Longman, 2007) u np.

3amaHus Ha OMHCAaHUE CXeM, TPaUKOB M JUAarpaMM BXOJAT B COCTaB MeXAyHapoaHoro sk3ameHa [ELTS (Task 1,
Writing), KOTOpBIH CTAHOBUTCS BCce OoJiee MOMYISPHBIM CPEId POCCHICKOH Mosoeku. Co31aHbl HHTEPHET-PECYPCHI,
MTOCBAIICHHBIE TOATOTOBKE K JAHHOMY dK3aMEHY M JIAIOIIHNE TIO0JIe3HbIE PEKOMEHAINK 110 ONHCAHHIO T'padHKOB,
CXeM, IuarpaMM U TabIIuIl, HampuMep:

http://ves-english.ru/ieltstask- 1 writing-kak-opisyvat-diagrammy-grafiki-tablicy/ — Yes-English.Ru, http://www.ielts.
school.nz/teachwTasklVocab.htm — IELTS for Teachers and Students.
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a hotel product
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accomodation gaming

food and beverage

service meetings and events

entertainment and

recreation visitor information

functions of
advertising
to inform customers to remind customers
about the goods
1o persuade to reinforce those
customers to buy the customers who use
goods the goods
TV and radio }' " Internet
forms of advertising
billboards and other |&™ articles in
kinds of outdoor newspapers and
advertising magazines
direct mail, email, SMS brochures, leaflets, flyers and
messaging and social networks other printed matiers

Puc. 1. Cmpyxmypa cocmunuunoco npooykma, QyHkyuu u cpeocmea pexiamol

CTymeHTBI JOJDKHBI 00J1a1aTh CIOCOOHOCTBIO ONHCHIBATH Ipadudeckue H300paKeHusl JIOTUYHO, OITUPAsCh Ha (HaKTEL,
co0iro/Iast onpeneNieHHble npaBmia. [IpuBeeM HEKOTOpbIe MPUMEPHI, KOTOPBIE MBI HCIIOJIb3YeM B MPAKTUYECKOU
JeATETFHOCTH PH HOATOTOBKE K POJICBOM HIpe.

PeueBble kiauuie 11 onucaHusi rpaguKoB U AUATPAMM

This graph/chart/diagram shows... within a period from... to... /| Ha 31oli cxeme/rpaduke/nquarpamMmme moxkasza-
HO... B IEPHOA C... TIO ... .

The diagram shows an upward/downward trend... / Ha nguarpaMme BHIHA TCHICHIMS K YBeIHYe-
HUIO/CHKCHHUIO. . .; hit the highest/lowest point / TOCTUTarOT BBICIIETO/HU3IIETO 3HAYCHUS, reach a peak /| mOCTHraroT
nvKa; remain stable/static/unchanged | octaioTcsi CTaOMIBHBIMU/CTATHYHBIMH/HEUMEHHBIMU; rise/grow/increase
sharply/rapidly/significantly / Bo3pacTaroT pe3xo/0bIcTpo/3HaunTeNbHO; fall/decrease/decline suddenly/slightly/gradually /
CHMJKAIOTCS BHE3aIHO/CJerKa/mocTene’Ho; the tallest bar/ the shortest bar / camas BbICOKas/HU3Kas KOJIOHKA
(mns rucrorpammel); the largest/the smallest segment / camblii OONBIION/MANCHBKHII CETMEHT (I KPYTOBOWM Tna-
rpaMMel); the highest/the lowest level/point /| caMbIii BEICOKUI/HU3KUI YPOBEHE/3HAUCHUE.

The parameters went up in 1996 and continued to rise steadily until 1998 when they dropped slightly. /
[MapameTpsr Bo3pactamu 10 1996 rona, u CTaOMIBHBIN POCT IPOIOIDKAICS BILIOTH 10 1998, KoTa OHH Pe3Ko yIaH.

3agaHus ¥ ynpaskHeHUsl Ha onucanue rpaguKoB U AUArpaMm

1. U3yunre rucrorpaMmy, 3amoJIHUTE NPONYCKH B NPENJIOKEHHSIX, YTOObI NMPOJOJLKHTH ONHCAHHE
TUCTOTPAMMBI

$60,000

$50,000

$40,000 —

$30,000 — | O Hotel
B Timeshare

$20,000 L
$10,000 L

so - f_- I—L ; 5 =
2007 2008 2018 2028 2038 2048
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1. This column diagram shows dynamics of hotel accommodation and timeshare within the period
from 2008 to 2048.
We know that people spent $2,000 for ............ in 2008.
In ............ people spent $3,000 for timeshare.
Spending for the hotel accommodation will ... ...... , and in 2018 it will be 35,000.
Demand for ............ will have fallen by 2018 down to $500 and then it will remain on the same level.
The amount of hotel rooms sold will rise .............
In 2048 people will ... ... ...... $50,000 for hotel accommodation.
2. HU3yuute pe3yabTaThl ONIPOCA POCCHIICKUX TYPHUCTOB, NoceTUBIINX ocTpoB UTtaka B MoHn4yeckoM mMope,
Y ONMIIHTE THCTOTPAMMY

Nk v

Russian tourists were asked the question: « Which hotel did you stay in during your visit to Ithaca? »
The results of this survey are presented by the bar diagram shown below.

18 1
16 1
14
12 7
1017

=T S A ]
—_—

IIpuBenem oxunaeMblil OTBET:

This diagram shows the popularity of the hotels in Ithaca where Russian tourists stay in during their visit. Nine
hotels are presented in the diagram: Holiday Inn, Hilton Garden, Courtyard, Homewood, Best Western, Howthorne,
Statler, Henry Miller, and Hampton. The tallest bar is for Hilton Garden. It is the most popular hotel among Rus-
sian tourists. Sixteen tourists stayed there. The second tallest bar is for Countryard. Nine tourists stayed in this
hotel. Holiday Inn, Homewood, Best Western, Statler, and Hampton show approximately the same results:
from 2 to 4 Russian tourists stayed there. Hawthorne and Henry Miller show the smallest bars: only one Russian
tourist chose each of these hotels. Diagram clearly shows that such hotel as Holiday Inn, Homewood, Best Western,
Statler, and Hampton advertising and promotion in the Russian market should be more intense.

3. H3yuure pe3yabTaThl OIPOCA FOCTEH OTe/Isl H ONMIINTE KPYTOBYI0 AUATPAMMY

«I would probably stay in another hotely.

The hotel guests read this statement and had to choose “yes” or “no” variant. The results of the survey are pre-
sented by the pie chart.

IIpuBenem OxuaeMblil OTBET:

This pie chart shows the level of satisfaction of the hotel guests. There are two segments in the chart. The largest
segment is for those tourists who prefer to stay in another hotel. The smallest segment is for those ones who are go-
ing to stay in this hotel during their next visit. 90% of the hotel guests told that they would rather stay in another ho-
tel, while only 10% said «nox. It can be clearly seen that the amount of the guests unsatisfied with the hotel level
of service is much larger than of the satisfied guests. In conclusion, we can say that the management of the hotel
must take steps towards improving this situation.
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[Mocne BbIMOIHEHMS YNIPaKHEHUH HA ONMCaHUe rpaKOB U AMArpaMM ClielyeT YTeHHE TeKCTa, XapaKTepu3ylo-
LIEro OCOOEGHHOCTH JIEJIOBOTO COBEIAHUSI MEHE)KEPOB T'OCTHHHMIBI KaK CUTyaluH OOIIEHHs, 00CYXKIAeTcsl Mpo-
rpamMa Oymymieil posieBoi Hrpbl. MBI CTpeMHMCS K TOMY, YTOOBI COOOIICHNS CTYACHTOB OBLUTH MH(POPMaTHBHBIMH,
U C 1eNbio cOopa paKTUUECKHUX JAHHBIX O PEKIAMHOM JIeSITEeNbHOCTH OTEINei MBI Mpe/iaraeM CTYICHTaM UCIOJIb30-
BaTh VIHTepHET /sl BHIOIHEHUS TAKUX 33/1aHui, Kak: «/3yduTe caiiT rOCTUHHIBI U OTPEICIUTE [ENCBBIC TPYIIIIbI
KIMEHTOBY, «OnpeiennTe KOHKYPEHTHbIC MPEUMYILECTBA JAHHON TOCTUHHUIB), «3yunTe CallT TOCTHHHUIIBI U CKa-
JKHTE, 9TO B HEM MOYKHO OBLIO ObI YIyUIIUTHY.

J1i1s IOATOTOBKH K POJICBOI MIPe Ha aHIIIMIICKOM SI3bIKE MBI CUMTAaeM HEOOXOAMMbBIM BBITIOIHEHUE Psjia YIIPaiK-
HEeHUI Ha MPSIMOM 1 0OpaTHBIN NEepeBO/ MPEIOKESHUH U U3yYEHHE CTYACHTaAMH METOJMUYECKUX PEKOMEHIAui 1o
MIOJIrOTOBKE ITyOJIMYHOTO BBICTYIUICHHSI. DTO oOecreuuBaeT OoJjiee IpaMOTHOE JIEKCHUECKOe M IPaMMaTHYecKoe
odopMIiIeHHE BBICKA3bIBAHUN CTYAEHTOB M 0oJiee Ka4eCTBEHHOE CTPYKTYPHPOBAHUE COAEPIKAHUS BBICTYIJICHUSL.
3areM ciieyeT pacipeaeieHie poJiei U onpeesieHue POJIEBBIX 33 aHHMH.

[TpuBenem npumep 3aJanHust 1Jisl OAHOW U3 HOATPYIIIL.

Hrposas cutyamus. Otens «Tponmueckuii paid» npeaHasHaueH JUisl BBICIIETO Kiacca obmecTBa. TaM oTapixaeT
MOJUTHYECKas, JUHAHCOBAsT W COLMANbHAS AJUTA. Y IPABJSIIOUIMN OTEelIeM MPOBOAUT MPOU3BOJCTBEHHOE COBEIa-
Hue 1o Teme «[lmaHupoBanre peKIaMHON KaMIIaHUN», MEHEDKEPHI TMHEHHBIX ITOApa3eIeHIH BRICTYIAIOT C CO00-
LICHUSIMU O TIPOM3BE/ICHHBIX B MX MOJPA3/ICICHUAX U3MECHEHUAX M MPEUIaraloT CBOU HACH OTHOCUTEIBHO OpraHH -
3al[M W TPOBEACHHS PEKIAMHONW KaMIaHWW. PYKOBOACTBO OTENs IUIAHUPYET 3aKJIIOYHTh JOTOBOP € PEKIAMHBIM
areHTCTBOM HA M3TOTOBJICHHUE PEKIAMHOW MPOYKIUH.

Bo3Mo:kHbIE POJIN: YIPABISIOMIUH AUPEKTOP, AUPEKTOP-PACHOPSIUTENH, MEHEIKEP 110 MAPKETHHTY, MEHEIKEP
1o (prHAHCaM, MEHE/KEp 10 PeKIaMe, MEHEKEp M0 CBSI3SIM € 00IIeCTBEHHOCTHIO.

Ponessle 3ananus.

Managing Director:

— opens and leads the meeting, gives the floor to the speakers, sums up and closes the meeting;

— approves the advertising budget;

— asks the speakers for some detailed information.

Operations Manager:

— describes the changes inside and outside the hotel: changes in the rooms, in the reception area,
and in the kitchen;

— gives the list of outdoor activities the hotel offers;

— emphasizes the safety system provision.

Marketing Manager:

— gives the hotel history background, characterizes the hotel guests, describes the rooms, the menu
in the restaurant and the bars;

— formulates the hotel philosophy, describes how a modern hotel should function, speaks about the contempo-
rary hotel and leisure trends and changes in life style of the social elite;

— highlights the needs to advertise the hotel as a destination site which offers all kind of modern sport activities.

Financial Manager:

— describes the advertising budget in detail;

— tells which part of advertising budget each kind of advertising needs.

Advertising Manager:

— describes what values will be used in advertising materials: comfort, safety and reliability of the hotel services;

— tells what kinds of pictures will be used,

— suggests to place a questionnaire for feedback inside the advertising materials.

Public Relations Manager:

— speaks about the ecological practice and social activity the hotel takes part in.

[Tog06HBIM 00pa30M COCTABISIIOTCS 33JaHUs U JJIs JPYTHX CTYJCHYECKUX HOATPYI, 00CYKIAIOUIMX peKiiaM-
Hbl€ KaMIIAHUH JJIs1 CETEBOTO OTENIs U JUIS MaJICHbKOW POBUHIMAILHOM TOCTHHHMIIBI.

Taxum 0Opa3om, B X01e HOATOTOBKU U MPOBEICHNS POJIEBOH Urphl «PekiaMa ToCcTHHUIB ¢ OakallaBpaMH, H3y-
YaIOMMMH TYpU3M M TOCTHHHYHOE JIeJI0, HJET mporecc (GOPMHUPOBAHUS MHOS3BIYHONH KOMMYHHUKaTHBHOM KOMIIE-
TEHIUH CTYAEHTOB — TOTOBHOCTB M CIIOCOOHOCTH BCTYIHTH B TPO(ECCHOHAIbHOE OOIIEHNE Ha HHOCTPAHHOM SI3BIKE.
OTa KOMIETEHIHs CKJIa/(bIBACTCsl U3 3HAHMSI OCOOCHHOCTEH CHTyalM OOIIEHMs, OCHOBHOM NMPOOJIEMaTHKU WIPBHI,
COOTBETCTBYIOIIETO JIEKCHYECKOTO0 U TPaMMaTHYECKOT0 MaTepHasa, YMEHHUsS] TPaMOTHO M NMPo(eCcCHOHAIBHO CTPO-
UTH CBOE BBICTYIUIEHHE, BCTYNATh B IOJIEMUKY.

Pexiiama B X0/1e TakOW POJIEBOU UTPHI OyIET PACCMOTPEHA C PAa3HBIX CTOPOH, TaK KaK Ka)JI0€ U3 dTUX MPEITpH-
STHI WHIyCTPUH FOCTEIPUHMCTBA — OTEJb JJIsl PECTaBUTENEi BBICIIETO Kiacca 0OLIeCTBa, CETEBON OTelb U MPO-
BUHIIMAJIbHAS TOCTHHUIA — UMEIOT pa3Hble BO3MOXKHOCTU JUIS OpPraHM3alliy PEKIaMHOM KaMIIaHHH, pas3HbIil pe-
KJIaMHbII OIOJDKET M pasHble IeJIeBbIe TPYIINbI, HA KOTOpbIE Oy/AeT OpHeHTHpoBaHa pekiama. CienoBaTenbHoO, CTy-
JIeHTaMu OyyT BBIOpaHbI pa3Hble CPECTBA U CIIOCOOBI peKiiaMbl. Pa3inuHbIM OYAET U COJepKaHNe PEKIAMHBIX CO-
o6uiennit. Takum 00pa3oMm, B X0/ie JJaHHOH POJICBOIl UIPBI HE TOJBKO PAa3BUBAIOTCS YMEHHUS M HABBIKKA YCTHOM MpoO-
(eccHOHAIBHO OPHEHTHPOBAHHOM PEeYM HA AHIIIMHCKOM SI3bIKE, HO M (hopMHpYeTCs MIpeICTaBlIeHNE O PeKiIamMe Kak
CJIO’KHOM MPO(ecCHOHANBEHO 3HAYMMOM KOHIIETITE.
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METHODOLOGY FOR PREPARING AND CONDUCTING ROLE PLAY
IN THE ENGLISH LANGUAGE “ADVERTISING OF A HOTEL”

Matveeva Natal'ya Viktorovna, Ph. D. in Pedagogy
Moscow State University of Railway Engineering
matveevanv@mail.ru

The article argues for the topicality of the subject matter and examines training procedure for the role play in the English language
—Advertising of a Hotel”, describes the system of preparatory exercises. Special attention is paid to the exercises on the description
of schemes and diagrams. The author introduces a sample of game situation and available roles of the participants of the game.

Key words and phrases: foreign language communicative competence; role play; site meeting; description of schemes and dia-
grams; individual role task.



